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across all business school undergraduate programs.

1. Knowledge essential for business practice: Students will understand essential business
concepts. and how the various functional areas of business are rela













ongoing adjustments and innovations in assessment practices demonstrate a commitment to academic
excellence and the continuous improvement of the educational experience.

5. Findings: Interpretations & Conclusions: What have you learned from these results? What
does the data tell you? Address both a) learning gaps and possible curricular or pedagogical
remedies and b) strengths of curriculum and pedagogy.

The analysis of findings from both the main and Madrid campuses highlights concerted efforts to refine
assessment practices and teaching methodologies to



departments reflect a dedicated approach to addressing specific educational challenges, enhancing
student engagement, and continuously i



strategies.
ǒ Systematic Follow-Up on Assessment Processes: We recognized a gap in the systematic

follow-up on assessment processes, particularly between the Madrid and SLU-STL campuses.
Previously, there was a lack of clear guidance for in
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UNDERGRADUATE PROGRAM LEARNING GOALS ASSESSMENT ROADMAP

 PLG1 PLG2 PLG3 PLG4 PLG5

ACCT 2200 Financial Accounting      

ACCT 2220 Managerial Accounting    







PLG 1
4. AD-AS/IS-LM models: the determinants of business-cycle fluctuations and the role of
stabilization policy.

17 76% 34 71%

PLG 5
5. International: the relation between trade balances and international
borrowing/lending and the implications of different exchange-rate regimes
(floating/fixed).
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PLG 1
1. Competitive Market Model: Use the competitive market model to analyze the effects
of government policies.

66 84% 22 100%
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Identify Alternatives/Solutions

Identifies one or more
solutions that indicates a
thorough comprehension
of the problem and is
sensitive to contextual
factors.

Identifies one or more
solutions that indicates
comprehension of the
problem and is sensitive to
contextual factors.

Identifies one solution that
indicates surface- level
understanding of the
problem.

 

n= 352 51% 178 31% 109 18% 65 82%
ECON 1900 Principles of
Economics 46 55% 26 26% 13 16% 7 81%

MKT 3000 Introduction to
Marketing Management 78 51% 40 22% 17 27% 21 73%

BIZ 4000 Business Capstone 106 58% 61 42% 45 0% 0 100%
ECON 3140 Intermediate
Microeconomics 24 25% 6 33% 8 42% 10 58%

ACCT 2200 Financial
Accounting         

ACCT 2220 Managerial
Accounting       
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utilizes all appropriate
resources.

utilizes appropriate
resources.

develop an adequate
technology solution.

n 157 74% 116 15% 24 11% 17 89%
ECON 1900 Principles of
Economics         

MKT 3000 Introduction to
Marke uctMar rkr

l11%



Addendum 6 [PLG4]: Communication: Students will demonstrate effective written communication.
Communication - Writing GRAND TOTALS (AY 22 - 23)

Attribute
Exceeds Expectations Meets Expectations Needs Improvement %

students
meet or
exceed

% n % n % n

Structure/Outline  

Demonstrates detailed
attention to and successful
execution of a wide range of
conventions particular to a
specific discipline and/or
writing task (s) including
organization, content,
presentation, formatting, and
stylistic choices

Demonstrates consistent
use of important
conventions particular to a
specific discipline and/or
writing task(s), including
organization, content,
presentation, and stylistic
choices

Attempts to use a consistent
system for basic organization
and presentation

 

n= 104 26% 27 61% 64 12% 13 87%
BIZ 3000 Career Foundations 39 33% 13 51% 20 15% 6 84%
MGT 4000 Strategic
Management and Policy 65 22% 14 68% 44 11% 7 89%

MGT 2000 Legal Environment of
Business I*         
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Sources/Evidence  

Demonstrates skillful use of
high- quality, credible,
relevant sources to develop
ideas that a






